In what ways does your media product use, develop or challenge forms and conventions of real media products? 

Research into Trailers
My research into trailers started with finding films with the same genre as my idea and looking at their trailers. The most similar film was Johnny English, so I analyzed the trailer for it to get an idea of the conventions of the comedy genre. The trailer showed me aspects of the comedy genre such as the “start off serious, before turning to humour” technique, which I used in my trailer. I also looked at the trailer for Mall Cop, which gave me knowledge about the composition and structure of a trailer, with techniques regarding transitions and shots, mainly the flashing used in between shots and the use of audio to excite the audience.
The main objective of any teaser trailer is to build up excitement and curiosity for an upcoming film, and on average they last from around 30-90 seconds. Regarding my trailer, I kept it at the shortest time, just over 30 seconds, mainly to keep in line with the industry standard, but to keep the trailer punchy and succinct, without giving the audience the feeling that the plot is being spoiled or its outstaying its welcome. 
Trailer Conventions

Establishing Location – In my trailer the location is not intended to be the forefront in the audience’s mind, the first shot takes place in my bathroom, mainly to show that he is preparing for his mission, and I intended to put the style over substance, in this case the character over the location.

Trailers establish the characters and the story early on, and I followed this convention by establishing the story and “problem” first, in this case the need to send in the best agent. The Character is introduced next, who I show to be at first, a competent and deadly assassin, but then he is revealed to be an incompetent secret agent. 
In trailers, the pace and intensity of the trailer builds to a crescendo that excites the audience and makes them want to see the film. I have tried to replicate this in my trailer, using music that increases in intensity as the trailer reaches its climax. I also used a shot which doesn’t reach its full potential until the end, which enhances the drama and scale when combined with the audio.
